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We are slowly moving towards end of the pandemic 
(The Lancet)– and if pandemic has taught us 
anything, we know it is the act of appreciation and 
kindness. The social distancing and COVID norms 
had affected the relationship among people and their 
perception of empathy towards them. However, as 
we are moving away and have started to accept the 
new un-masked normal, we have simultaneously 
renewed the purpose and meaning our lives.
The third wave of the pandemic is easily the most 
short lived wave and it has filled us with optimism 
and joy that our lives can slowly go back to the 
normal. Pink is one such colour which relates to all of 
these emotions. That’s why it is rightly said , “ If 
giggles had a color, it would be pink!”

Pink, the colour of frivolity lives between red and 
white. It takes all the passion and energy of red and 
mitigates it with saintliness of white , leaving us with 
the colour of love , affection, tenderness and joy.
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The pink circus!
Pink is the trend that simply will not go away. 
It's everywhere from Instagram-ready 
restaurants, to home décor , clothing and 
advertising for all genders. But the story 
behind why Indian millennials are slowly 
becoming obsessed with pink is deeper than 
simply a passing trend. It involves everything 
from changing gender roles to ideas of  
appreciating our loved ones and showing 
affection. 
Pink was widely used on Valentine’s Day 
2022 with red, to express love and 
appreciation towards loved ones and to 
show them how much they mean. 
This color makes you think about sensitivity, 
sweetness and romance , making it quiet a 
gentle and calm colour.
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This hue has slowly moved on from the ramps 
to the plates of Indian Milleninals and Gen Z . 
This can be seen in their changing food habits. 
Indians have always turned to food for comfort 
(Deccan Heard) . Urban Millenials had comfort 
eating and stress eating problems pre-
pandemic. While the millennial and gen Z folks 
have new modems to access food delivery, they 
are also on the lookout for healthy as well as 
tasty dishes on their menu cards these days. 
During pandemic they have embraced ‘clean 
eating’. One such diet fad involves making 
healthy food look interesting by adding colours 
to it. Pink in food gives a calming and settling 
feeling (Ashley Anastasia Howell)

They have given a twist to our household 
recipes. From beetroot pooris to gluten free 
coconut burfis  to beetroot salads and rofuza.

Rooh afza

| Rooh Afza ; Refresher for the soul
Pronunciation ; Roo-h-af-zaa

Soul refresher
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Men in pink

Who says men can’t try pink outfits? Pink has always been a versatile 
colour and can match any season. In fact, colour doesn't have to do 
anything with your masculinity. It’s  high time everyone gets over the 
preconceived notion about pink being stereotyped as a feminine colour. 
Pink color has a soft nature and it is defined as a Sign of Hope. It is also 
known to be very pleasant as it shows Empathy. Men can be handsome, 
attractive and elegant in pink. 
From Pink Blazers to Nehru Jackets to Dhotis to Sherwanis and Turbans , 
Indian men have accepted the fact that the colour doesn’t define their 
masculinity. It represents a fundamental shift in what men are allowed to 
be and want to be. Only gentle are ever really strong ~ James Dean

A Metrosexual Masculine Beauty!!
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La Vie en Rose!
Nowadays, we tend to see brides dazzling at their wedding, 
wearing subtle blush pink or rani pink wedding couture, breaking 
all the stereotypical notion of laal shaadi ka joda.
Millennial Pink is back in the bridal market. Brides are ditching 
reds and choosing soft , sweet and dusty , Cool Dry Pink.  

Tickled Pink ; To be Happy!

| La Vie en Rose literally translates to life in Pink , which essentially 
means seeing life through rose tinted glasses.
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The brides are out there and are oh-so-unabashedly 
breaking free from such conditioning norms and 
patterns and choosing to live the best time of their 
lives their way. The new-age modern brides are 
happily saying no to those women-centric barriers 
while ditching those age-old "bridal standards". 
And, of course, marking this millennial era with 
contemporary trends that obviously have the world 
smitten
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